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ZIRAREEHET (HIAIE 44 92 71 63 12 111
FEIRERTRAGIEF ) 2R (15.6%) (32.6%) (25.1%) (22.3%) (42) ~ —
BT -
3EIE LA AGHIEE 89 104 48 35 6 S l1t107
(EsArAiNpES (31.5%) (36.8%) (17%) (12.4%) (2.1%) ~ —
4. EWARE KM 85 108 48 36 5, let1.06
JEEN » TRERAESE - (30.1%) (382%) (17%) (12.7%) (1.7%) ~ "~
SESEMAALN X, 23 53 97 86 .
(CRHEOSHBAGRIREE - (8.1%) (18.7%) (34.3%) (30.4%) (8.1%) ~
6. F 8y [K] Ry #6525 F1AH A Bk
et s e 43 94 68 65 12
iﬁgﬂg% MR (5200 (333%) @a.1%) @3%) @2v) 2O8FL12
T HRELERNFIHAEE 99 97 55 26 5 L 08+1.04
W EABARES - (35.1%) (34.3%) (19.5%) (92%) (1.7%) ~

(#F2)
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8 (f#)

IEH N - JEH  SHEE
FRg e BEROFHE Ge mweee
8. E WA AT » aHF 51 72 79 70 T
BRI ITARENA © (18%)  (25.5%) (28%) (24.8%) (3.5%) 7
9. WIELEAKENIEERSE 75 97 57 46 7

Tz (RAT DA (26.5%) (34.3%) (20.2%) (16.3%) (2.4%) 2.34+1.11
TGRS -

10. KRG K R EEE 45 72 51 97 17
m/a M SE% 0 0 0 0 0 289i121
A RS - (15.9%) (25.5%) (18%) (34.3%) (6%)
mARAEST 26.14+7.43

(D)ARSZEIRERRBELHZEE

{50 P A 2R A T A 0E e ANOVA LK 7388 ST - e AT R Al 2%
RO o BEGE - MR - Fle - R4S R BOE R B L R R
R -

9
N 12 I B g5 R i i 26 (N=282 )
R TH NS SHIgE £+ e P{H
1) 5B 110 26.81£07.76
4551 (D=5 0.2219
Q&M 172 25.71£7.19
(1)18-24 5% 72 27.08+8.39
2)25-29 5% 53 27.32+7.46
S ) 0.1082
(3)30-49 5% 73 24.51+6.7
(502 1 84 26.01+6.97
o B2y HE 67 27.55+7.42
égii (= 0.0749
B Q)& 215 25.7+£7.39
D =g (&) LR 53 27.21+6.67
HEEE (AR (E) 0.2469

Q) RERER (&) Ak 229 25.9+7.58
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Fu kA I o P B O R 2 FH B S

(—)itBFiReeE A REERARR

FHER 10 TN - ik 22 1 B e Bl AT Hey e A HEE 25 (0 P R e oy S8 T A A (=
0.03) ; Hiljit A KRR fH IR S B S BE TEAHRH (r=0.07 ) 5 Bl ;R R B (5 I IRF
Rl B i AR (1= -0.14 > P<0.05) o T EL 14 Sl B R[5 3R 8 20
FHIRF e JF B S FH A (r=-0.17 » P<0.001 ) 5 Biljit 22 6 28U 58 A If
Rl IEAHEA (r=0.01) 5 B Py 2 2 AU {1 1Y IRF 5 T =8 SR8 B AH R (=
-0.12 > P<0.05)  BREEVE BB Bl R 58 RHE Y 5 F ep = R R B AR (=
-0.12) 5 Bl ik A SEAY {50 P ep = T 8 B8 I AHRH (1= 0.09) 5 B A FHAYfE A
IRF R R B ST B AHRH (r=-0.08 )

(Z )it BF iR B8 B B SR R T 18

FH 2R 10 AT » ik 28 1 Bl % Bl 5 2K 20 e JF W BHE P B IR AH R (=
0.41 » <0.0001) ; T E % 8 £ B §8% 20 2L 1 Ry IR B F B IEAH B (1=
0.28 » P<0.0001) 5 % %% 1 Bl B B 55 25 2L P 5 IR BH S R B IEAHRE (1=
0.43 * P<0.0001 ) °

(=) it B IR RS E AR AR TIE
FH 2% 10 AJ 0+ BIVHRE 388 FRE AU P 22 (1 Y AR o Bl i O 22 1 0 =% A B
(r=-0.0005) ; jil 5 %E %Y S 52 fifF i o 5 B g 2k 0L M S 0 3 68 8 1E A B

(r=0.14 > P<0.05) ;s ANEFET S H 60 I R B 5 L 2V B & tHEI (r=
-0.059) ©
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%10
SH AR B, AR 180 HH B B R (8 IR £ & FHIG 34T

1. 2. 3. 4, 5, 6. 7.
LESAZE 1

2 EASIEENEE 0.41%% 1

3. THVEEHE 0.28%+¢ 0.14% 1

4 IREEEEIEE 0.43%%% 0.07 0.41%%% ]

5. BIRF@ERZE -0.0005  0.03 -0.17%*%  -0.12 1
HUf5E FHRG R

6.t A EATIME 0.14% 0.07 0.01 0.09 0.71%%* ]
AR

TNBHERIGE -0.059  -0.14%  -0.12%  -0.08  0.83%%* (47%FF ]
RIS

2 1 #P<0.05 ~ **¥P<0.001 ~ ***P<(.0001

AR E300 a L

A EIE (MR~ ik~ B4 ES RAEREE) BER 10 fHE
3 M7 o B K MR R R B T (Rt A PR DA - T R MR BhRE - SRS E)
B~ ik A HEAY B R R ) ST ER o A - H R AR DURAG S e B804
BB JERIRRE  HEREERSTB(EZ) T RBHEM - HREH
ISl B Y B (P<0.0001) » B THHIGE ST - 0 HE 150 i A5 AUy Ml e )
H33.9% ° HVIF{EEANRR 10 GEF5 1) KEEFE B2 8L Hr 3R
PG A B B S0 b A AU RE A SR TR BB B - Horh U R AR LA
i A Bl B AR S P Bl Ry B O R R RS THIIA 7~ (AT B R 1) -
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#F11
A CTEEBIG ~ it BFAR R B 8 S R LI i 57T 2R (N=282)
TR ERE PRHER t1H VIF {H

R -1.02624 3.330 -0.32 0
il 1.30175 0.744 1.75 1.02110
e 0.04039 0.037 1.09 2.01468
A Bl 2.54334 1.080 2.35% 1.63777
HEHE -0.49427 1.057 -0.47 1.32034
itk A2 1k B 0.49977 0.063 7.96%** 1.09316
THEMEEE 0.23707 0.159 1.49 1.25292
IREE VLB 0.94957 0.157 6.04% % 1.46215
it A FEAI ARG BE IR 0.00046834 0.00035 1.32 1.03027

R’=0.3578 ZHEER?=0.3390 F=19.02%**

21 *¥P<0.05 ~ **P<0.001 » ***P<(.0001 °
a2 AN JEREEA  HEEREERETIR(E)LIT RS -

B~ ol

7 2 e M R A AT b WTDLE BN VBB IR (8 (1) i B2 A B
75 B g O RV E AT B AE B - LA SR AR TR B K RV RS 5 i ARk B
e 0 FH B v (2) ik A 1 Bl 4 B B G 2V BHEE IEAHRH( 8=0.5 >
P<0.0001) 5 (3) 5% % 4 & B Bl 5% 25 2L 1 5 BH 3% IE AH B ( 8=0.95 »
P<0.0001) 5 (4) HERMER] ~ e ~ HEEE - TEHMEBEIR « ks A6
P R R EAE R -

— ol R B R R R R B R R
R o ok B A0 8 7 P 01 2 52 14 8 O P BB AE (T 01+ DA
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SRR 26 #0 52 A % 1o FH B B e A e AR R T 92 (31 R% 45 > 2012 5 BRI -
2009 ; BICEE > 2017 5 BEFREY 0 2014) - il BELLAE 6 FH @A SOt IR D
CERFRAE - 2012 5 Z290HE » 2014 5 BRIZET > 2015) » G RFEESE 6 A &)
P BB O RV AHRBR RO SO - BUE 2 AR ERI Rt -

(—) it N e 5 R T E B R E 4R

BF 52 & i 28 BT 92 8 S ik 2 1k Bl 4% A 40 e B S 2 (B 25.01 /9 148 A -
2553 AT e b At AP o O R IR AL S =2 0 2% B e vk A T B Y BE T
LH87T A HLINE (R K5a%) » Wi JE DUAE KR K 38 & Y Instagram Bl
Facebook ° R8T & & (2007 ) € F AL A M BB By T A 0% 75 e A BES  13%
i NMEMREEEBEASH K B Htmh TZESE A
o AR it BE B e - BE5 60 AR BT 5 85 R 2V By R B th gy
T o HBEH Tt RS R R R RS AR AR E R - (RSB E
EAOCHEEBRAERE - HER CTEMEEEM S - ik 2 MBI #E e 3 8L R 7L B
i N A8 - AR AE G Z R A% MEEERRE  HRMEERE
ftl A B2 A A By U7 NELAEER - A0 A 8 7 X R AR IR E AT IIE
0 MR A G OB FEAmBREEL -

( =) REL 1 B4 B 85 5K B 1B 5 AR & AE R

W E 3 B i 95 B S IR B8 M Bh P S B - 1H 0.43 19 139 A » K47
M B A At AP iz 5 (5 FH R S 22+ SR B S IR SR MR B B U BT SR BT S 5 47
AM# A YouTube ( Fy & A 5% ) » 37 A f F Instagram » 33 A 8 FH Line » 15
A f F Facebook ° 1R $ it #f £ 8 79 43 26 » Facebook Ei Instagram J& A it
ZHARY + M) YouTube &R WA - (HRHEEG R G &5 (2007 ) BYIR
LEVE BB E 22T O PGS AT DA IR SR BT R R A RE K o 5 1 HE LR
ARG - T B A TR FT 2R ) e T RH 1S I 88 19 3 B = It
TRR SRR E | o I AT Rk e B G S S B 2T S B ik B R Y
SREEENL o W0 HEIm IR S M B A e R FU R B 3 - it B RS R
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LN % » IR RL IR IR 1S 2 B S AR S B IR SR SRR Y » HOB 5
L IERR RS o TS R R

(=) TE4Eh el 35K T R

WroeE R e S T H BB R E 11,4389 164 A » £
A At AT o Ao P IR S S B s T R BRI SC R 61 A M
FALINE (R K 5%) » 48 AfE FH YouTube » 30 A fif Ff Instagram » 20 A fi
F Facebook © B 5% 3 #f & H ME B 09 IR K 2 — 2 &3 & i Ry T H By
HE G MERERNST HERAEANER T HEEEHEY K
BT RBENINRS =R AR EMR - SR RN
BB S S M BRI AR TR E M - 38 =R B SR TE - AR LA
RETE AT % B2 it B E B M P A B A AR - IR A S A A F
B AN FE e R -

T~ Lt e o el 5 2R AR AR B PR Y

(—)ZBBLET B ERTIETEEE AR

e EWFEH » Joinson (2008) 2% Tl g % Bl 5 2 2L 188 7 ik A 25 AH A
B AR SRS AR - (HRAE 52 (2019) e R R B R H i R B 2 4
TERFEAY 85 O L B AR FE W 50 5 BT 035 00 5 30 I A 2 M B2 A B 5 Bl B K 02k
TEAE B B9 SRR DA 38+ K 25 0 02 B 359 22 A e B A 85 25 2L M A B it 92
(Beyens et al., 2016 ; P EE > 2019 ; fH3CE » 2023 5 FHEEE - 2022) -
HEE R s e s R 2 B p o FEL BRI - Hop DB L i
(BB~ S KRB ) » H 5 RIHE G Ry B2 A A 5 BB
TIRRAMBRIE - ML IFHE 2 A K E CHEE - MR 5 5
0 ik BB RS FT I - o AR B RIS BT - BA G
DRI 88 ARSI 2R ~ AR RV S ORI 4 » 2023) -
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( = )7 B 5 5k R 1B AR R

Jupowicz-Ginalska (2018) ~ Servidio A (2024) » Barry B Wong
(2020) R &M (2021 ) BLACKIFSE S R — R B 1 ol 22 52 Bl % O L 18 frE A
A B3R - 918 AR & A A R R B $5 % L - (H BRI SE 45 IR
AEHIE » Jackson %A (2001) BURRZERR S T L 2 P BE 45 2 J Bt B A
HOAETR - Tk AR RS 16 S & HE 1T & B L ZYHE 5 Beyens 52 A (2016) iff 52
2o T ) BB SR LB AH R o W ZE R SR M ) B B Ok RL R G SEAH A AT 2
EHAYRTIR - HAE AR K T RE B 53 2 FE B R Bd K st et A R -

(= )FhRMEEXTIEER

TEFER AL 5T » A S BRI e A5 AR - A ie B 2K ZY i A B
FHFH (Du et al., 2024; Uram & Skalski, 2022 ; E% A - 2021) » iE &Kt
M S B A R ERAH R 52 25 B 77 AE © {H Jupowicz-Ginalska (2018) /R
K] s B B O RV T M2 B IR BE R - R ERE AV FENERA S Li%
A (2024) i 52 38 B4 e B S8 A0 2L e 2 B bR 1 2 BB SE th 2 BT 4R
$§Aﬁfﬁ§%%?&‘l@*ﬁ%ﬁﬁ%Beyens et al., 2016; Li et al., 2024; Opsenica
Kostic et al., 2022) » Barry #i Wong (2020) HYHF 5255 SR BE R - 85 2 2L
EH VM AN GEEE 2R - HiFses KRR T EME
BRI - B LIS LN R - B Rt R AL BE A e Be ERy o K
Tt 52 4 e B B S R R JREAH BRI 9 Xt B B - I DUTR 328 R B 52 3 ik e 2
BRI 0 Z S - BEEBIRII 78 5 F R & S B RAE - (HIEE]
F B 92 3 52 vh v SR i T AR AN BCEE T 2 (30-49 % 72 A » 50 5% DL B 84
A )+ B3R vt BHOR I 9T 35 43 FE Y VU8 48 % g o [ A 86 2 B RE Ji 722 32
(P=0.1082) -

(M) BB E R R IEER

HERE R A N BB A 2 B AR IR B - ARG
HERENERE AR E A o EIEANT TR RSB R i
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B BB ARVENEE - MAEER - N 7 HE
JE RV E - HE T RES A AR B LR - B E o th T REERE A K E G F
(Barry & Wong, 2020) » FEAAGE At BB HE AR L LR T - Aig
& AR B A P RE 2 (0 FH ik A e 1T S i B O 2 -
(R )R IERE AF R B R TIE R

e H AR F TR R B - A A S 2 A SE - RS
TE RS S 2L (Hunt et al., 2018; Li, 2020; Przybylski et al., 2013 ; 2242
B0 2019 5 =< - 2023 5 FEESAFEA » 2016 ) o (EARMIER R - it
RS2 ARG A28 AV EERIEE - MEE
JLC2021 ) th 2 3R 5 FH ik A 40 8 R B 8 2K 2 W ST e o U R k= 1T KD R %
PFFeRE R - MR KRFBLEE LIZE » AR HEANERE - HgEE
B 25 LM - AN {R] R BRE h ~ 27 e St P R AR AR 2 R 2K T B A Y R Bk
Tt e 28 Ry vl DAPE 6 & 18 St RE AL RS TS B L RE N T » HIEZ 4 B e
ANFRFE (Barry & Wong, 2020) » #1f T @ T EA Y A & 56 8 K 2L
JGK o BfE SR AN HIFZT 45 SR B ik B A o R IRF R B B Ok PP R - {H Hunt 55
A (2018) BYRSAE S A3 0] DU FRF R BRHIAE 30 40 8 » 38 kR o8 B
B R LR BT Y SRR R B R T

fh ~ i o L 5 i

AT SR 5 AE PR 22 18 Bt fF RS O F e Bl % Bl i Ok LB 2 T
o DFZEAREREEH « (1) AL E T - fofie « 2B SR A0 Bl 75 B AR 8 1
P AHRE - B4 i @ B B2 A4 B o WY R R I S8 P B A B = - Bk A P
#e R T BB AR 5 MR R R E Rk A ~ R - T A MEEI
R o (2) AR IErh - SRR SR AR B R RV A2 R Bl
A (L TRTE B S RV o3 B = o (3) WF S  S o Al kR A e S =2 A
o AR R L I B I A P A R o ik A MR BB R TUAO BT S Ry R
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Fi Line ) TikTok ; T H % K IREE BB R SR BT e 5 52 - iE A H
Facebook * Instagram 5 YouTube ° (4) iff 5T 3 S ik i 25 i {58 A Bl 6% Bl 5
FHIRE R BEv G AHRA o (5 ) i FF 1 #e f58 FH Iy P O o B g O RV R - (o)
T 78 3 S it For 0 e ) {58 P B A Bl s O RN M AHR 5 ik A PR B A R IR 1
iR gy - HaE R L RGBR S -

T 7 i SR BE TS B85 % RN 1 v R B R B By A M B2 AR AR R AR 52 A
DA A FeE S0 R S SR SE B 1T 2 EH o A - b BFEsE A
AT LT 8 I 5 IR B T3+ DRI i 30 8% e T e 0 Ry 2 A A e Y RS 5
= - HitE -2t ARaE B A A 8 ( 2 i sk @A IR ) -

2% 30

— ~ FRXERSY

J75E85%(2010) » MEFRY0K ~ KIFE ~ URURKELRE R it & SR Btk « B REE
ZHUE o BT E RN SRR OB B R - BB LR 0 41 0 T73-
798 °

[Fang, Z. W. (2010). The relationship between internet addiction, coping, loneliness,
and social support in the online world: A comparison between male and female
college students. Journal of Educational Psychology, 41, 773-798.]

e (2007) © MRS Z RBEE ~ BB - EAflit &t - (12) > 57-85 °
https://doi.org/10.29843/jccis.200701.0003

[Wang, S. Y. (2007). Attitudes, motivations, and impacts of internet use. Information
Society Studies, (12), 57-85. https://doi.org/10.29843/jccis.200701.0003]

FHEERE(2024) © iR AFEE RS & & A2 BN IR UG 2 B EE O - DUleE R
B o PG ST EG - 77(5) 0 24-56

[Shen, J. J. (2024). An empirical analysis of social media social capital influencing
online political participation: A case study of Facebook. Chinese Local
Government Administration, 77(5), 24-56.]
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REERF(2022) « HARHIA L E " BE 08852 7 LLinstagram BRIFFEIRE R BIERE T REH
"I IR B (R R R 3RS ) - BTG AGE KB RR I S 2T -

[Yu, J. J. (2022). Do narcissists use “ugly” filters too? Exploring the usage
motivation of commercial “ugly” filters on Instagram Stories [Unpublished
master’s thesis]. National Yang Ming Chiao Tung University, Graduate Institute
of Communication Studies.]

SRR (2012 ) o L ARG L 2 (7 FH B % ~ B aflbEaa RIS ~ Bl il 15 IR A1
Bl ZT R Z W5 —LL facebook M85 By P ( AR HE 13w ) » BN 2858
RELHCEIERT -

[Wu, X. C. (2012). 4 study on social media users’ motivations, information
verification attitudes, perceived information credibility, and information sharing
behaviors: A case study of Facebook [Unpublished master’s thesis]. National
Chiao Tung University, Institute of Education. ]

A RES (2021 ) o ZE g 4 (it R instagram FRAT—1ETTE AR RESE R BIEE
(R IE GRS ) » B BUA R R AR AR A 220 SR

[Lu, Y. S. (2021). Exploring the use of Instagram among high school students in
Taiwan: Observing social media anxiety [Unpublished master’s thesis]. National
Chengchi University, Master’s Program in Communication Studies. |

MR (2014) 522 facebo ok #7 7% B B & FE 1 FHTT I o W 5E— LU LEER A
PSS R P R R3S ) o BN A IR B E R B R AR AN AR I 9T -

[Li, P. T. (2014). 4 study on the factors influencing the use behavior of Facebook
fan pages and blogs: A case study of travel blogs [Unpublished master’s thesis].
National Chung Cheng University, Department of Communication. |

FR5ERE(2020) o B LEIE FFAR G F 7T R B P I 2 2 < P FE ( R AR
ZREFSC ) o BT R SR R R B R A T

[Lin, W. H. (2020). 4 related study on adolescents’ social media usage behaviors
and its impact on psychological health [Unpublished master’s thesis]. National
Taiwan University of Arts, Department of Broadcasting and Television.]

MRIRER (2017 ) « BEGHEH instagram & 0oPERE K ELFFAE (S B[ A H
R RE G S ) o (B YL A R R A ] A G ER T ST AT -

[Lin, X. Y. (2017). Research on the psychological needs and continuous use intention
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of Instagram among young people [Unpublished master’s thesis]. National
Taiwan Normal University, Graduate Institute of Library and Information
Science. |

WRAEZ ~ RGRA(2024) o FE R FEEHG (FER ORI R B B ORIy 2« DAt
IRF 1) AR B b 9] » B BE ZFGH AT E » 13(1) » 90-108  https://doi.org/10.6285/
mic.202403 13(1).0007

[Zhang, Y. A., & Yu, Q. S. (2024). The influence of environmental appeals through
social media on advertising effectiveness: A case study of fast fashion clothing.
Management Information and Computing, 13(1), 90-108. https://doi.org/10.6285/
mic.202403 13(1).0007]

DEREES (2019) o ILFEAR S (8 JH 2 & S5 B E BAE 57 I & FHIBF T FE ( R R TE
HEw S ) o BN B AR B R R SR E L

[Liang, Y. P. (2019). 4 related study on social media users’ fear of missing out
(FOMO) and fatigue [Unpublished master’s thesis]. National Taiwan University
of Arts, Department of Broadcasting and Television. |

Frelm (2020) o [REFEIREFZEE T (15 7 it FEERLHE o0 B A9 (6 JH B ~ H Fe 2 B
G Pt 75 | AR R 5w L ) o BINT R R ER A Wy SE R R S R B 5T
Fft

[Xu, K. L. (2020). What does the Instagram Stories influence? A study of the use
motivation, self-presentation, and self-disclosure of young people on social media
[Unpublished master’s thesis]. National Taiwan University, Graduate Institute of
Bio-Industry Communication and Development.]

BRELRK (2020 ) o £R7Y 7B Br 27 il A e < 1 TH B B R 17 R — Ll instagram F
B R R 3w ) o BT S K B A S BRI S2 T -

[Chen, Y. H. (2020). Exploring Taiwanese consumers’ use motivations and behaviors
on social media: A case study of Instagram [Unpublished master’s thesis].
National Taiwan University, Graduate Institute of International Business.]

BR1239(2015) o E il EEXE BRI 2 E AR FFE ~ line (8 JH 1T R B BEBI G2 0F
GE— LU s e B s YU AR G R 3w S ) SRR B2 IR ) 8 S B
;\% °

[Chen, L. J. (2015). The impact of personality traits and LINE use behavior on
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interpersonal relationships among vocational high school students: A case
study of a vocational school in central Taiwan [Unpublished master’s thesis].
Chaoyang University of Technology, Department of Leisure and Recreation
Management. ]

BRI (2019) « AEBZE fomo BIE ST TFHEIGREIHBINIIE © LUl & 215 Ry i 2
(AR E GRS ) BV B HRREREAE AT A S L i B R [T SR
It -

[Chen, S. J. (2019). The relationship between FOMO and smartphone addiction
among college students: Social support as a moderating variable [Unpublished
master’s thesis]. National Dong Hwa University, Master’s Program in Cultural
Resources and Leisure Industry.]

S (2023 ) o FRA Tt AL RS 55 KR I SE i I o i 2 — LU RN TR
BB o (AR RS @

[Fu, W. Q. (2023). The influence of social media FOMO on well-being: A case study
of military students’ mobile phone use [Unpublished master’s thesis].]

BT TG S ER I i B BR A ] (2022) o A HEES (7 HBEDE - https://www.
ixresearch.com/news/news 09 01 21

[InsightXplorer Ltd. (2022). The state of internet use in Taiwan. https://www.
ixresearch.com/news/news 09 01 21]

M (2023) o BEASERE MY 1572 BEE G R Z PRI FE [ R R RE -3
X ) o BN RN ECE RS G B A LB SR E L

[Huang, Y. S. (2023). 4 related study on adult attachment anxiety, mindfulness, and
fear of missing out (FOMO) [Unpublished master’s thesis]. National Taichung
University of Education, Department of Counseling and Applied Psychology.]

BERGIE(2012) o 75 8 Al Ul 0 255 10 J1 177 0% [T 36 R 52 3 & R (R R B - 3
X ] BINLEIER R EER -

[Huang, S. J. (2012). 4 study on the factors and influences of internet use behavior in
Taiwan [Unpublished master’s thesis]. National Taipei University, Department of
Sociology.]

5afin (2019 ) o [EA B IBH F7 5 ] ol 85 £R 7 Tt IR instagram HI 1 FH B
(CRHMGZ BE GRS ) » WIT R BB A S 2 R e 3 -
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[Yang, J. L. (2019). Exploring the use motivations of Instagram based on
interpersonal emotional relationships and self-disclosure [Unpublished master’s
thesis]. Tamkang University, Department of International Business.]

BE(2021) « LU T BAFRENIIFFC RSB EIE 7 - BINT R RE: -

[Ge, A. P. (2021). Solving FOMO in the digital age with digital tools. National Cheng
Kung University. |

BERH(2009 ) o 525 i E2E2 AL e 155 Jol s Bl it EN BRI 0% < FHIBH KT ZR WP 5 — LA
HRFIRE SR By B (R R B S ) o B 7 2 1 o K B R R Y B A AR 2
BERAEBEEE L -

[Liao, J. H. (2009). 4 study on the factors influencing internet addiction and virtual
interpersonal relationships among middle school students: A case study of a
middle school in Taichung County [Unpublished master’s thesis]. National
Taiwan Normal University, Department of Health Promotion and Education.]

FEEZZ(2022) © EJHZE instagram (EHTT R B fomo ~ ABRBIRZWFFE © LUE &5
Ry BRI R 3w S ) » B R BOR B AV BT -

[Lai, Y. W. (2022). 4 study on junior high school students’ Instagram usage
behaviors, FOMO, and interpersonal relationships: A case study of Tongxiao
area [Unpublished master’s thesis]. Yu Da University of Science and Technology,
Department of Information Management. |

FEELAL ~ fIEEA ~ 35525 (2016) » B ERE f 24 KR 3% o f BLELAH BR B 5T -
BERERER 5 (36) » 255-269 ° https://doi.org/https://www.airitilibrary.com/
Publication/ alDetailedMesh?docid=18133754-201612-201710200017-
201710200017-255-269

[Lai, Y. H., Jian, Z. Y., & Huang, F. F. (2016). The development and related studies
of the fear of missing out (FOMO) scale. Asia Eastern Journal, (36), 255-269.
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A Study on Social Media Use and Fear
of Missing Out

Bo-Ya Liao*

Abstract

Objective: This study aims to explore the relationship between social media
use, motivations, and fear of missing out (FOMO) among Taiwanese citizens. In
recent years, the number of social media users has significantly increased, and
social media platforms have become popular venues for interaction. As a result,
scholars are increasingly investigating the negative impacts associated with social
media use. FOMO is defined as a common state of anxiety characterized by a
desire to maintain continuous contact with others or to gain attention from others
during interactions.

Method: The study subjects were Taiwanese adults aged 18 and above, and
a convenience sampling method was used to conduct an online survey. A total of
282 valid responses were collected, including 110 males and 172 females. SAS
statistical software was used for data analysis, including descriptive statistics,
independent samples t-tests, one-way ANOVA, Pearson correlation analysis, and
multiple regression analysis.

Results: Among demographic variables, age and student status are related
to entertainment-driven motivation but not to social or instrumental motivations;
gender and education level are not related to social, entertainment, or instrumental
motivations. There is no correlation between the motivations for using social media

and the duration of its use; the duration of social media use is also unrelated to fear
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of missing out (FOMO). Multiple regression analysis shows that the motivations
for using social media are related to FOMO. Higher social and entertainment
motivations are associated with higher FOMO scores. Additionally, full-time
students have higher average FOMO scores.

Conclusion: Younger individuals (over 18 years old) or student groups have
higher entertainment-driven motivations. The most commonly used social media
platform today is Line. The type of social media platform used by the subjects
varies according to their motivations. Subjects with stronger social motivations
are more likely to use Line and TikTok, while those with stronger instrumental
and entertainment motivations are more likely to use Facebook, Instagram, and
YouTube. Students, as well as individuals with higher social or entertainment

motivations, are more likely to experience FOMO.

Key words: social media, social media motivation, fear of missing out



