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— B —4,
S s

R R R R ALKt &M - H2 2 2R EE - SFHEEEE
BRENAHFNENT BEGFEERE - HEEZ XM E rJREEHE
A E ST R (Olweus, 1994) « i 75 #1 %} 83 {lH R [F B R I iF 52
T+ TEBATRNN 8% £ 46% (Biswas et al., 2020) » Zi#HIG T -EK
(66.4% ) 5l A W4 A 1 g A [ 7 e O QB ( S is e B » 2018) - ISR BLER
AT R BLE R RITAITHIN B RE R - BBk 7 FHIN - 58]
HEME Z 522 (Menesini & Salmivalli, 2017; Vrijen et al., 2021) » FHHA§RE
Hreak St - LB F R E BJR T (Gladden et al., 2014; Olweus,
1994) » [K]1HG 28 e iR a2 5 T DRI 2 25 B R TE YRR RE - =SB4t -

e EPGHIRI T - SFEEN AR EREE - E558E 80t
TEIT Rl > NEG RN & B BCRIT R #H S F 0T EHER
EENMENXEFENARZE  UFHENMERE - EBNREE &L
(Salmivalli, 2010; Salmivalli et al., 2011) » A b - 35 55 86 & S {5 B)
2E5H o QIR ARG I F iz TR WA K EFHENZE L (Lynn Hawkins
et al., 2001) - E2E G FFE HAF P AYSFEIT R REE 0 F =% - BIE S 3
Ah ~ HanmERE - FIfH 2T (Salmivalli et al.,1996; Thornberg & Jungert,
2013) - WHTCEER - BB EEEBEGHIMY - BE LEHTFET RN
BREF - WA SR B T R 0 AR S B R I (R U E AT
gy - QSR # B - v RE & H 99 85 08 Y AL G FE 1k 3
AT Ry o [l - EFBEWN TREERR - B SRR - o]
kA 7 B 2 FEH NS (Padgett & Notar, 2013; Thornberg et al.,
2018) « R0 » WEICRBMES 19% FFEE T ERENXESE (Lynn
Hawkins et al., 2001) * [RIft - 25 FUE BRI RIS A JT LS B 55 8 &
iR TFHIIT Ry -

TE 2 TR AT A JT 2 i 3 Ty Ao 02 2 B Fr DLsi Bl 55 8 5 fif H
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BT o Blan - {5 AR 6 G S Take CARE /7 » BILLSE Fr 7F Ry i
FEWNAFHZE (Jouriles et al., 2016; Sargent et al., 2017) ° Z{EH K2
& H 2010 5 DR AT R 1= 95 2 [ i 48 Rl % (5 B 2 e e 3 5 8 22 B 1 A
W BEE  FEER W e b kP ENERBEER
YouTube © & ECHEE YouTube #2 i RURIIMSE » EEMZ IR (Yoo
& Kim, 2012) ~ Z#8 (Chung, 2015; Pack et al., 2010) FIZ5#E &N (Batar
et al., 2020) FEHE » AR - FEE RS EES A i g r NG
W F sl ARG R -

WEE R MRNKR R RS » xR ER R — &% A alUE R
{H (Message Sensation Value, MSV)  MSV 5352 Fr By BE R 0T 5 [ L B Bt
AFERCE ~ 15 BT FE G THPYFEEE (Palmgreen et al., 1991) o @ EMF5T 5
W BEEANESR > HiE - THERBFEXZIIMSY 5{EAFE (Gladden
et al.,, 2014) - IIFEENFEFZ M (Information Exposure Theory) * & 5%
FEIMSV s - BaeE ST R BE AR R T - W E BRI AR
i B BB & EH - T8 AL R B S A A BYEC IR REE] (Donohew et al.,
1998) - W EEH ¥ A 5 BE SRR STRUR - mMSV Z A8 2% i 5 7] DL
= B RN B R 52 AR RITEE JT ~ a8 BAIECIE ST (Biener et al., 2004;
Keller & Block, 1995; Xu, 2017) » #RT0 » #B450S& ¥ HLFFAR R E I -
B AW (Cognitive Load Theory) » AMERHIEIRA R - K
g T MS YV s o HBEZURY SO a IR R B ey - i B B
ANE# R FERENFEE S (Sweller et al., 1998) < #EMG L
HWL o SMSVESZEEBESNRAEN  RETEREANESE
S P AR R S R - HE T S L E R (Bolls et al., 2003; Indovina &
Macaluso, 2007; Lang, 2006; Mayer & Moreno, 2003) °

o ERad - H R E ST I B v Ry T RS SURIETE - R
AR # Fr MSV @ S LS5 8I T R ma Bl - KL - AW 2 HEY
TR IR #F s Fr 2 MSV $ 55 81T R B MR BEHE R -
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BEBER-FMITHER

EIE S A

CHRHBAEFLRLT

BEEAEL L

FeBRET MSV ISR - ARWTST R e HAM S 2 KI5 - BH5h > 2 EMSV
i FEK R ERTEAN B B HRIEE KR E (Sensation Seeking) © Hll
HORFFERERESOR AR ~ Fray - #a50E H o8 ZUA 13U ek B
HR i@ EE S8 B0~ ib & thny ~ R8BI B B s sk
W e BE 75K (Zuckerman, 1994) - RIF5EE R < RIE=KRFFE - BHEEA
ARG HAFRAFE B~ Frarhy ~ SRERT ~ 58 7R 3Rk 32 R AR B 2
o RME SRR R REAE BE A A - IR MS V35 5 1) =5 5K 3 B AR )
BWERER R R ERA R ER - fla - @EEIeRBLEAG 5 R
HFRFEHEEBESMSVINE & - BaEE S KCE F i aUEIRN N A
(Everett & Palmgreen, 1995; Palmgreen et al., 2001) [t A2 5 1 FE
P oy Bo el SS » DI R B 25 F 2 SSTEEAHE A g » HK » BEd55#]
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ThEMBREERE - AFEE - BETFERB R K FERE
IRANA Ry EEdIE T - BRIEANIN S - @ENRFHRLEER S HETF
EFE - 5 QIR 5 55 3 B8 (Rigby & Johnson, 2005) ° th4bh - GHEF &
RESFI AR &SR FEEBEE  FREEE M HIET (Menesini et al.,
2003) + HEHFEMARES » AIEERES B/ RFZE (Rigby &
Johnson, 2006) « Kl LA FEIREE L = A AR T DISEH] -

il ~ MR IR

— ~ WhEoEEG B R E B

AW SR ERBE AL S IRPEHIRH 2 I B B2 8% 51 (Randomized Control-Group
Posttest Design) * #EfHNFEIMSV 12 F EH5 8T iz 22 - |
R AW FE i (5 FH o2 A AR B VY 53 88 7 B 52+ BT B I T A RS RET A
B DA R 2 BERE - KL E TR - WA AR A BB 2 Ry
HRHE Ry L Be e - DUBEE BB 2 g B0 A - B T INE Bai K&
HRHE R AT LR M - SR BERE /IR RIS 2 MSV 2 iy 7 =0ETT '
Bo o MLiREL AT ST R ERE N EI MSV 2 B B 8 52 Fr SUR I T B By
Ji=0MHE (Xu, 2015) -

K W 9% 7 it ik B B #8 (L FE © Facebook ~ Line ~ Instagram » Dcard
FO) S 18 EAE R4 B IR M K BIE 2 Fr » B Qualtrics #%
FREB ARG RS ERENRE - BE2EE SRS KEE (SS) &RIE
A BE R A IR R B AL - RIEE B Bk R R E R s A RO T -
e 32 3l B HH M BA B At i B9 BE S - TR IR S A AT A R B B R
s BLREEAE HE S IR BTG 2 N E RSB - SSER LG/ #H
B Ry 8 4057 » AP BN Ry 2443  [RIh » MRIZSUBKEL 24 43 Ry Y EE (Hoyle,
R.H., et al., 2002) » #F3Z5NHMRHE SS1E 3 EIT =K 740 - SST34r Ry 24 57
DA B AR SSH(HSS) » HERRI> AR SSHH(LSS) » fEtk - KRt
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REFEE D IREESMSVE T (HMSV) » EMSV & Frfl(LMSV) K f
% L (NON-MSV ) » #5 54 &40 32 30 B9 vl ELig 1 - = MSV i Bl
FARMSV i iR Z i B BB T IR ik BEEERFERE
BR - FBITHRERNER BEFEREERKEHEREMHERSE -
W A EREERFERBEER  FEITLhERER BEHER

AT 0 B AT A KB TA E h L 2 EECEERIR
202212HS007) » R 11244 HZ 5 HEETIEE - H G power 3.1.9.7 T
A > AL TR B o BE R 0.05 0 fE J1(Power)
BEE Ry 0.95 0 SUHEME (Effect size ) 8% i€ 5 0.05 » Mgt HAMBEAE DT
481 N » AR EIRE R 486 17 - MRIBIRBHE » RECEZEAHE (183K
DUR)fE2 BRI R IE R ENRES - AR - ARUFFEERE % R3S DU
R EEHEAETEEZ ARG - KL EETEHREE
R ATIERERE o RERS ST MEN R BRI 17 AT
FEEE RN 18 R DL B AE R R i o B 5 -

ST ARE

R 1% Morgan B Paek FITE%5THY MSV & (Morgan et al., 2003; Paek et
al., 2010) » 45 12 EBEEFAME 2 MSV A/ » HbaiEpkiz s - i
R BENE - Mg FE BT - mIUE S - BT - R
TS KERY/ PUR SR - BEROR ~ B - JETHINNIE R wr Y &S
[R5 o JIREARE A o AR R 180 » 12 A BOMAEEH BB B e
HIMSV 1§55

AHFETARB I MSV 5 » 1% YouTube FHYRFEEERE FrEfT MSV
a4 W HIRMSV G HEFF o RN » 225 Langworthy % A B B 58
(Langworthy, 2017) » Rt G K iR e B2 EWEEEHTE » il
PRIFF R 4 578 2 52 Fr > BB TR AR A0 2 B o ANHFSE 20 BRAE A g8
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it g Tk REEAEh % SENSEHMHETITREZR
AGEIIMSV 153 73 = (10 730 FIR AR (143 ) W2 2 — 30 {E R = MSV
#H (Sagar, 2011) &AKEMSV # (H5HEES » 2015 ) VBB v -

EMSV 5 B A S S 0B RUR M ABGERY R EE - B
BHREREY T ERREG R BB — MR EZEE - £
LRSI T R RRE S B BRBIHEER B BFAEX
FHEWHERE I RE M R — R4 o LN EREE R
T ER %5 ki B WWEHBIBE T E SRR ERE - EMSVHZE
Fr R St R gy ~ i AR . TR e SRR E - R TPRA
VBB LR - RIS N RAE TR REZHE AL
KPR - 83 B AHKEYZEFERLE W LIOCF T g5
BB MMET - A AAEBIEREE - SRR D - R—HE K
HIRE A Ry 2B -

= WHRITHE

ABFFERT 2 WP 5E TR R BUE I A2 eI ES 7 » BB AR
Ry H TR K SS &R - BB T A i R A58 R i
B~ BT R E M R TR R - AT gEZ T B S B 51T B 50U
fami PN A S FEARE 5 0.92) 1% » #5545 il H AT THRL - fRIZ
B R AT R RGBT - ML YT BOE H TR - 16T R
BRI - fE R TR WA -

(—)BEREE  BHETARER

AW 5E 2 55 8T R i 17 )5 2 %5 fE Y B AT U H Thornberg B2 Jungert
B L B A S EIE N AT Ry E &K (Student Bystander Behavior Scale)
(f8fZ R > 2022 5 Thornberg & Jungert, 2013 ) o kbE4r 3 6 JE - AL FEfHH
BT WmEEE - BEE RS =M - DO E S E DS EEE 5 o iR
PR FERE > HERIUHR 1T > W - BB —Hs58iT iy
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RETE - EHERGRA TR FEEHEA - WA SRR AR E
FKitsr o BERB 0=2AMFE B 4=/ G 0 ZEEEATES SN
R 0~8 43 » HEST B E FREZ 5 B A 1 85 % I B AT RE SR R 5T
BT Ry o RS HETH N8 Ry - IEk ] Spearman-Brown coefficient &
HAEE— 24 (Eisinga et al., 2013) ° i i $% F+19 Spearman-Brown {#
=0.78 ~ tHEHME v =0.64 ; 458 5 & 1Y Spearman-Brown {2 #(=0.81 ~ tHEH
M v =0.68 ; BEH MY Spearman-Brown $%%=0.83 ~ tHEIME v = 0.71 -

(Z)EHIEIm

1. R KA E (SS)

A IF S B B A9 R =5 5K 5 3% (Sensation Seeking Scale, SSS) i
H Eysenck Bl Zuckerman 8% 1 HY 25 TR FI = K | K » DL K Holye ¥ A
FIEETIREZ (Hoyle et al., 2002) - L4 B2 R EHERE Z0K ~ G RK
2~ R S b oK B S BRI (G #) DY A DA =R EE AR & H
A RKAFEBCRY ~ Fraray ~ R ~ R TURY R B SZ AR B F2
8 - EEBCRA : " WEEE K & kR e hE - BUBE MR 2
By 5o LA ey B R REH 4 » EHE R 1=IFHAFAE 2" 5=
FEHFFE > ERETNNE~405 » 7 Bm AR ZHF R B =K
FEE  RBRERECHEBIETERE DN hER AN —BE
Cronbach’s a {H R 0.78 °

P EYill

MR RSB 20 Wi s -

3. LRI B

SRS B oy B T R I S K B R BT ISR T QWA

4. X F R

AW9e 2 I Fiz eI H ( Anti-Bullying Attitudes Towards Bullying )
# 5% H Salmivalli #d Voeten Y #ff %% ( Salmivalli &V oeten, 2004 ) > 10
A EEBCR AN T IR R E R E RS HE e EFE T ERE R
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AT TR, - LA AR b BB REH 5 - BHER 0=3F
HWARE BT 4=9FFHRE . HPH4E/RRAE 7 BAEESES
LR B o8 53 » ERM T IR 0~4057 » 43 B S RN B 8 2 HARBFY
ETRERE - iRIBSZAAH CHE R RETEE SN - ER N —
Cronbach’s a {H}50.83 °

5. EFHE R ER

It 5% % 3 H Nicolaides i iff 52 (Nicolaides et al., 2002) » FJ DLl &
ZMENFEZERE S ARE > REFBHFEEHRE - 43
/o SRR —E T - FHEEREEE RO R T R B
GENE? o \EMARBEERGE R "TE EENRFREGREHEER
AA? 0 SFETEEREREEEBOL Ry - T BRI 2 & B A
T2 IS R B R R - EIE R =R E B 4=
W EEGE R Z IR E RS E W AT EES -

6. H B BB HIEUE

Aift9t e BB RE R EEES  HEBENEE B - WETME
TR B 2 CE R EE & 3% (Perceived Message Sentation Value, PMSV)
(MRZE > 2013) - ERFEH 17HIEARERF » DHEZHAER HHE
FRBl BRI TR R < EBIH 125 IEAMPAFRG R 1
REAFERFANRARE (AN IEHELE ) SRR EAPAFANRESHE
(A" IR ) 0 2~4 BB EAMCER AT IR T E BT IR AR LR
ZIRE » BERETTR17~8547 - MBPZAE CHBE R ETEE S
BT HLEFRZINES—E% Cronbach’s a fH£50.93 -
(= )REt 2R

RIS E BB - BT AR S E RN GRS ~ SR ~ OB B -
A LA SPSS 26.0 HEATHEE 434  AERA MERET ST - A E LUK B A
Je B 4 EEAETT R » AR AR I FI LS 5 3 ~ AEHE S DUk - AR HE R
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PEMEET T - LLANOVA BEIR 7488 BB M - ETTHH 2 2 e - 05k
Z JURR MBI ER AT - T TN AR R IE 1R < T AR AT

2 miR

— ~ BRAFHE

FHZRETRESHE I OMUERFIR - =2 & H 9SS tpl
FEIT » fEMET LR A2 R - R BRI DAt R X
RS B I DU = P i R KB e i B B2 - Mhl ~ SRS R - BEH
e R S AR~ A U A AR I B 55 B 9 v A B A = A P S
oo A RFBBE V5 BEMHP I NS EEEER - A
FEBEE S IR B - = AHAE A E e E ERY R EOET - BT R -

LSS N IR = v o =Y N L ISR SISV A=C TP T E=)
EMSVAH(P=0.013) - LA &L - WHSEEIBR A& 2 mMSV &2 - WFseE
SRR R HEEEMSV IR -

#1
A G I ST
fHA fHB fHC
mRaEfmE  BESMSVERHE BEERMSYEZRH EEZ
(MSV) (N=157) (N=156) (N=173)
N (%) N (%) N (%) P{E
RIEEREFE (SS) 0.951
1K SS 77 (49.0%) 76 (48.7%) 82 (47.4%)
=SS 80(51.0%) 80 (51.3%) 91 (52.6%)
TERH
5 40 (25.5%) 40 (25.6%) 52(30.1%)  0.565
'8 117 (74.5%) 116 (74.4%) 121 (69.9%)

(# FF%)
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=1 ()
B EE
P S KBRS 126 (80.3%) 119 (76.3%) 131 (75.7%) 0.571
WFSERT 31 (19.7%) 37 (23.7%) 42 (24.3%)
AT
oF e < 46 (29.3%) 59 (37.8%) 68 (39.3%)  0.129
RN L 23 (14.6%) 32 (20.5%) 41 (23.7%) 0.114
GrEElHERE 120 (76.4%) 125 (80.1%) 131 (75.7%)  0.599
Mean (SD) Mean (SD) Mean (SD) P
[ FAERE 3.14 (0.56) 3.22(0.53) 327 (0.51)  0.090
HEHNERERIME  56.53 (11.59) 53.13 (12.38) NA 0.013

— B B
o whR®

USRI (MSV ) I RUR

MSV Bl 528017 e 85 1) 2 B AR AN 2% 2 Fe B 2 Ffr s o it SR A] DL %8 B B 422 )
FHAEEE - AR MSV 2 il B iy 32 F17 R E M (F=3.6 * P=0.028) °
—HREN R FERIT REAMNE S FIMT RER R =R -

2

FEBIT R I EMSV Z %
BT RER WEHEThER BESRIMTRER

Mean (SD) Mean (SD) Mean (SD)
EREAERIBEMSY
AfH : 3.84(0.71) 1.44 (0.69) 2.79 (0.95)
BIEEMSV
B#H : 3.92(0.71) 1.56 (0.76) 2.79 (1.04)
BBEEMSVZ
C#H : 3.71 (0.73) 1.58 (0.77) 2.88 (1.00)
IEIBEY il
Post hoc B>C’
" P<0.05

$&H Least Significant Difference (LSD) #1724 E
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[ anti-bullying | ~ " bully
prevention | FRHETIEE

Youtube £2 5 » 3t 3002 5

R TRCEE T AR

at
m
«“r
Silm
ASSY

1431 Eg2 7 AT

MHEREE R - FARIEE#HE
B~ fEBESR AR - WG
FERIL ~ B /NI R

SEfHER 1571 &

A

{EFH MSV EFRHETE Sy - WAk
REIMSV 1557 > FHREVINEDEF

MHEREE 4 T38RI 874 &

557 #f Youtube [Z &5/ & 8 H

A 4

LB SIEPNSE SR L
AR R 250 5

307 & Youtube KX 88/ B H

A4

TER) 2 A R i PR T IR
233 &

74 & Youtube 7 &5/ H

A 4

HEEE MSV 1557 B (10 43) (i (143) B2 R & 18 (ERATER &
MSV R K A& MSV ¢l
= MSV §2F 1 https://www.youtube.com/watch?v=SIxWAYEcl_s

{& MSV §25 * https://www.youtube.com/watch?v=P7pnOVYHI2g
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FAE— DRI - BEFERBIIKFERER(RE3)  HRR
BEEBEZRENS @ BIEEMSVE %%ﬁﬁﬂﬁ%ﬁxmﬂ’}ﬁ%?ﬁ%EﬁE (]
( 8=0.099 » P=0.028) » (HE{ESHMSVZ F HERHBIE ¥ & 2 i
EFITRERANREGEEEZRE - B0 Eéiﬁit%ﬁ%ﬂiﬁMsvz Zhoo Al
T F & B R R TR - RIMEBIE S MSV 2 i
7% Fry R AR E D) -

Soh > MEREEMEEE ZMSVER - A SHE BB
TRER T R R I R E B HAIMT R (JAR3) - E@(Xﬁﬁﬁ% g2
FHEE - BB EMSV 32 At e iy s # e T R E R ( 5=-0.014 >
P=0.826) * BIBEEKMSV MKV ES FEIMT RER( 5=-0.018
P=0.706) * #AIMM » b " FIRFEREE DR -

Bt~ Wl

ARWFFEAS RN - BIBEMSV gzl E@EE R M ERES
b (e B T RO R+ B R 2 ey B B SO R ZEAS R —E(Bolls et al.,
2003; Indovina & Macaluso, 2007; Lang, 2006; Mayer & Moreno, 2003;
Sweller et al., 1998) « BEMITHEEL » HIMEMSV BI85 5 REST R
B 50 17 i 105 T 28 601 o B R B O R IS e 3k o 5 R AL L RS B 5 5 Wk B
PENGCME » MHIRZ T » mIMSV YA 8 [ 5 & & (b KBS B i 52 B2 3 1@
b BER ISR BUE AR R B N - T R TS E R AR
TR R (Langleben et al., 2009; Seelig et al., 2014 )  [K|}t » AHfF

FETHE B R MSV & Y23 E - ATRE R B s U B OURUR 2
% Recte s i e -

e b+ AR 35 RY 1R B oK B 3 ( Fear Appeal Theory ) » MEAT 58 JE B 2L
Z“ﬁé@*if%q@}\%ﬁéﬂg HEY R - s HO RY R SR S & 5 [EE AT B
fiir O B - B Ui B 75 PR ER S Y B (Janis, 1967; Ray & Wilkie,
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1970 ) = Ly EEPLHE B 55 ( Psychological Reactance Theory) HIfEH » & —
il N385 B Qa2 BB - gE A RPuLHE - EmEeis
s 22 Al B AR R P A S 1T Ry M B HY S E ( Brehm & Brehm, 1981; Youn &
Kim, 2019) « fEARWSEH » = MSV 52 Fr 9 58 ZURE S SR ik A2 i B n] g
B0 T ER R R R s R+ (o 32 3 R AR 52 B R AEDR AR ¢
BIFE A8 B i LA B AR o o AS SRR B8 52 vh 3 A i R
B S S AT RE A RO R AU, AR S T S H - A B
BEIE AT RO s 28 - (I > A SERIRENSER » et EE Y
TR S Bl o — IR I pR A LR - T i E BRI -

R $% Bandura FIT $2 H il & 22 7 # 35 (Social Learning Theory ) » [
EAGCEER I RE  MBRJ17T LAY SR TT5E & 1 Il (Bandura et
al., 1961; Bandura & Walters, 1977) - Hiff 523 » YRR IIT R
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The Effects of Message Sensation Value
on Bystander’s Behavior Intentions of
Interving Bullying Incidents

Kuan-Yi Tu* Wan-Yu Hua** Wen-Chi Wu***

Abstract

Objectives: This study investigates the effects of message sentiment value
(MSV) on bystanders’ intentions to intervene in bullying incidents.

Methods: This study employed a randomized control-group post-test design.
Participants were internet users aged 18 and above who were current students
recruited through an online platform. A total of 486 participants completed
the experiment. Using the Qualtrics online survey system, participants were
categorized into high and low sensation-seeking groups based on their sensation-
seeking trait scores and then randomly assigned to one of three groups: two
experimental groups (high-MSV video group and low-MSV video group) and a
control group (no-video group). Afterward, their behavioral intentions to intervene
in bullying incidents as bystanders were measured and multiple linear regression
analyses were conducted.

Results: After controlling for gender, sensation-seeking traits, past bullying
experiences, and anti-bullying attitudes, participants who watched low-MSV

videos demonstrated a higher intention to intervene in bullying incidents compared
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to those who did not watch any videos. However, participants who watched high-
MSYV videos did not show a significantly higher intention to intervene than the no-
video group.

Conclusions: Using low message sensation value in anti-bullying videos is
more effective in enhancing viewers' willingness to intervene. It is recommended
that future designs of anti-bullying awareness videos consider using low MSV
videos to ensure that the core message is effectively conveyed and received by the

audience.

Key words: bullying incidents, bystander behavior intentions, message sensation
value






